Power Design Case Study

Client

HSE
Healthy : Brief
Eating and . yd The HSE is regular long standing client of
Active Living '#: /3 i Power Design and we have designed key
Programme i Ay _ projects and campaigns including Get Ireland

Active and National Physical Guidelines, the
Big Talk Little Talk suite of information books,
Healthy Food Made Easy and various resource
packs for Nutrition and Tobacco campaigns.

From this experience, the brief for this project
was to design the HEAL National
Implementation plan report with strong
emphasis on infographics.

Deliverables

Design

Typesetting and artwork
Infographics

Digital design requirements
Print services and fulfilment

The Challenge

On review of the content, we established the
content was complex and the level of
infographics required was high. The Five key
areas for action graphic would used widely for
the three year term of the plan so needed to
be visually striking for use in other
presentations and publication. Likewise, the
complex content for the ‘situation, impact,
solution and result’ messaging needed to be
clearly understand and follow.
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‘The Irish health system, similar to other health
systems in developed countries, is facing a
‘combination of complex and Lrgent challenges.
Itis now acknowledged that the way in which we

> Initial design options for covers and page
layouts within HSE brand guidelines

think about and deliver healthcare has to change.
Expenditure on healthcare is the second largest
‘component of public expenditure in Ireland, after
social protection.
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sk of o e roconampton Proide eadership > Design of Key Areas for Action graphic with
vier;ergy:nseand:\:nnfmpocvd\ewmghm po;':z'.;‘t::i‘;gfe o )
A e N e D striking colour coding system and shape
that could be used for future
5 communications internally and externally
Key Areas for both digital and print media.

for Action

Heaithy Eating and Active Living Programme | Natonal mplemerttion

4 3 > Design a style of infographic that clearly

Promote

Prevent healthy sating communicated the key messages and that

childhood and active

= Ty could be applied consistently throughout.
These infographics were designed to act as

ey ‘s e stand alone pieces also.

regularly healthier

weight

Eatinga
healthier diet

R 22 20 2

Reduction in rates of chronic disease
and improved quality of life for
those currently living with chronic disease
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Why we did it this way

Accessibility is a key factor on all HSE
publications so it was important that the
reader could clearly grasp information at a
glance in colour schemes that were
distinguishable. Infographics are an excellent
way to clearly communicate information, but
its important to not to over-visualise and
remember to use plain English where
appropriate.

Outcome

We delivered on all the requirements set out
and the final report was suitably designed so
as to not outdate within with three year term of
the plan, and that complex information
throughout was clear, engaging and
accessible. The infographics were design as
one piece, but could also be extracted and
individual clusters to be used as required.

Relevance to this contract

Our work on this HSE report is relevant in that
the requirement demonstrate our ability to
design complex information for a broad

audience.
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Other examples of infographics

Flexible Workforce

Recruitment is a key focus for businesses at the start of 2017, especially in relation to
digital skills. Many firms are working to become more appealing by enabling their staff to
work more flexibly, including working from home.
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working from home
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Digital Maturity

Digital practices and tech usage are maturing businesses,
and face fewer barriers to going digital, as well as growing evidence
that they are more focused on leveraging the tech they already have
alongside key skills to deliver growth.

However, not ol digita tech is equal — and we hove seen big sifts n the
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Source: AIB credit and debit card data 7th and 14th February 2019
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Finaly, customer nsede,
2017 are

needs of the next genaration of younger customers - the Milennicls - 05

thair numbers and infiuence grows.

Is your business
ready and able to 20%
meet the needs of NOT SURE
DON'T KNOW
younger customers
and decision makers
i ?
in the future? 9%
NO

71%

YES
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Consumers

The Central Bank regulates most,
but not all, financial services firms in
Ireland. We help to ensure firms are
safe, solvent and conduct their
business with customers in a fair way.
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Working in the Bank

1600+

people employed
across a broad range
of roles and disciplines
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© Second Level:
Transition year work placements

© Third Level:
Internships e.g. Summer
internships and intra-placements
required on your chosen third
level course

© Graduates:
Graduate Development Programme
Diverse range of entry level opportunities




