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Mit Blueprint
Digital Durchstarten

eine Initiative von Facebook

„Digital Durchstarten“ ist eine gemeinsame Initiative 
von Facebook und starken Partnern aus der 
Wirtschaft, die kleine und mittlere Unternehmen 
in Deutschland unterstützt, in der digitalen Welt 
durchzustarten.

Die Initiative bietet Unternehmern Tipps und Tricks 
von Experten, erfolgreiche Best Practices und andere 
Hilfestellungen.

Besuchen sie das Portal fb.me/digitaldurchstarten 
noch heute

Digital Durchstarten Tourdaten Wenn du digital durchstarten möchtest, findest du eine 
Veranstaltung auch in deiner Nähe. Zum Beispiel hier:

Mainz
Lokhalle

Dienstag, 26. April
14:00 - 17:00 Uhr  

Frankfurt
Union Halle

Donnerstag, 28. April
14:00 - 17:00 Uhr  

Leipzig
Altes Landratsamt

Dienstag, 3. Mai
17:30 - 21:00 Uhr

Magdeburg
Kulturwerk

Dienstag, 10. Mai
17:30 - 21:00 Uhr

Kiel
Halle 400

Donnerstag, 12. Mai
14:00-17:00 Uhr

Freiburg 
Ballhaus

Dienstag, 17. Mai
14:00 - 17:00 Uhr

Neuss
Gare du Neuss

Mittwoch, 1. Juni
14:00 - 17:00 Uhr

BraunschweigSteigenberger Park Hotel Maschinenhalle

Dienstag, 7. Juni
14:00 - 17:00 Uhr

Köln
Börsen-Saal, IHK Köln

Mittwoch, 29. Juni
14:00 - 17:00 Uhr

Weitere Veranstaltungen in Koblenz, Göttingen, München, 
Stuttgart und vielen weiteren Städten werden folgen. Die 
aktuellen Termine findest du unter 
fb.me/digitaldurchstarten

eine Initiative von Facebook

Du führst ein kleines oder mittelständisches 

Unternehmen? Du willst mehr über die 

digitalen Chancen für dein Unternehmen 

erfahren und selbst digital durchstarten? 

Dann werde Teil der Initiative „Digital 

Durchstarten“!

In den kommenden Monaten wird Facebook mit seinen 

Partnern eine Reihe von Veranstaltungen in ganz Deutschland 

durchführen. Dort erwarten dich fachkundige Experten, die 

dich über aktuelle Kundentrends, Entwicklungen im Bereich 

digitaler Technologien und die digitalen Möglichkeiten für 

dein Unternehmen informieren. 

Registriere dich jetzt unter fb.me/digitaldurchstarten und 

erfahre, welche Möglichkeiten die Digitalisierung für dein 

Unternehmen bereithält. 

“Digital Durchstarten” ist eine Initiative, die Facebook 

gemeinsam mit kompetenten Partnern.

Digitale Stadt

Düsseldorf

Branding | Digital Durchstarten

Digital Durchstarten with Facebook Events 1

eine Initiative von Facebook

Event Guidelines



Tuesday 17th May:
09:00 – 10:00    Welcome Keynote - Kelly Graziadei

10:00 – 10:55 Successful Strategies for Retail

10:55 – 11:05 Break

11:05 – 12:00 Measurement and Attribution for DR 

12:00 – 12:45 Lunch 

12:45 – 13:45    Facebook’s Measurement Solutions Deep Dive 

13:45 – 14:40 Future is Dynamic Ads & Recent Enhancements

14:40 – 14:50 Break

14:50 – 15:50 Retargeting Deep Dive 

15:50 – 16:00 Break

16:00 – 17:15 e-Commerce Deep Dive | Travel Deep Dive 

17:15 > Pub Crawl

Wednesday 18th May:
09:00 – 10:00    Auction Deep Dive 

10:00 – 10:55 Lead Acquisition 

10:55 – 11:05 Break
11:05 – 12:00 Branding for DR Clients 

12:00 – 12:45 Lunch 
12:45 – 13:45    Mobile App Ads Deep Dive 
13:45 – 14:40 Instagram & DR | Pixel Workshop 

14:40 – 14:50 Break
14:50 – 15:50 Businesses Expanding Globally 
15:50 – 16:00 Break
16:00 – 17:00 Vertical Breakouts + Drinks 

DR Conference 
Learning Goals:

Businesses Expanding Globally:

• Start to think about global expansion as a growth pillar

• Understand the main challenges for your clients around 

global expansion

• Help your clients overcome the obstacles and grow 

their business to millions!

Mobile App Ads Deep Dive:

• Recommend the right App Event implementation for 

your clients

• Understand how deep linking works in practice

• Drive automation through dynamic audiences and 

creative

• Leverage Facebook ads reporting to understand ROAS.

• Use Analytics for Apps to improve app experience and 

inform marketing strategy

Lead Acquisition:

• Understand the use cases, benefits and relevant success 

stories to tell your client

• Identify the right CRM integration method, and the 

value of Facebook Marketing Partners

• Understand the best practices to get optimal 

Lead Performance, and new features and betas to 

communicate to your client

Auction Deep Dive:

• Better understand how auction works (and why it doesn’t 

always work the way you expect it to)

• Recommend the right bidding and optimization strategy

• Learn to identify exhaustion, opportunity loss, saturation 

and fatigue

Successful Retail Strategies:

• Learn how retailers invest in Marketing and why 

omnichannel has to be the new normal  

• Foot traffic as the first step towards offline conversion 

measurement 

• Challenges we might face along the way when pitching for 

marketing budget transformation into digital 

• Toolkit on how to structure your pitches when talking to 

retailers

Future of Dynamic Ads & Recent 

Enhancements:

• Understand the vision of Dynamic Ads

• Learn the enhancements coming to Dynamic Ads and WCA

• Determine action plan for your strategic clients to pitch 

new features of Dynamic Ads and get them to start using 

Dynamic Ads together with recent enhancements

Retargeting Deep Dive:

• Better understand the retargeting ecosystem

• Learn how our solution is positioned in the ecosystem

• Understand how other retargeting solutions work

• Apply learnings to your conversations with clients  

about retargeting

e-Commerce Deep Dive:

• Learn why Ecommerce spend in EMEA has grown over 

the last year and understand placement and bid type 

performance to drive growth

• Learn how to scale up your Ecomm portfolio by 

partnering and strategizing growth with the right FMP

• Learn how to identify the DR potential of a client and 

change their market positioning to increase investment

• Learn from Chris Howard, Head of Digital at Shop 

Direct group, how Ecomm companies think about 

growth, how they adapt to market changes and how 

they cope with challenges

Measurement and Attribution for DR:

• Understand why Clients care about measurement and 

how they build it

• Know why different types of clients use different 

measurement solutions

• Explain to client how their current measurement 

solution can be improved

• Know how to talk to clients about LTV

FB’s Measurement Solutions Deep Dive:

• Know exactly how Order ID can help clients understand 

FB ads value

• Run proper LIFT tests to show positive results

DR Conference Learning Goals:
Businesses Expanding Globally:
• Start to think about global expansion as a growth pillar• Understand the main challenges for your clients around 

global expansion
• Help your clients overcome the obstacles and grow their business to millions!

Mobile App Ads Deep Dive:
• Recommend the right App Event implementation for your clients
• Understand how deep linking works in practice• Drive automation through dynamic audiences and creative
• Leverage Facebook ads reporting to understand ROAS.• Use Analytics for Apps to improve app experience and inform marketing strategy

Lead Acquisition:
• Understand the use cases, benefits and relevant success 

stories to tell your client
• Identify the right CRM integration method, and the value of Facebook Marketing Partners• Understand the best practices to get optimal Lead Performance, and new features and betas to communicate to your client

Auction Deep Dive:
• Better understand how auction works (and why it doesn’t 

always work the way you expect it to)• Recommend the right bidding and optimization strategy• Learn to identify exhaustion, opportunity loss, saturation 
and fatigue

Successful Retail Strategies:
• Learn how retailers invest in Marketing and why omnichannel has to be the new normal  • Foot traffic as the first step towards offline conversion measurement 
• Challenges we might face along the way when pitching for 

marketing budget transformation into digital • Toolkit on how to structure your pitches when talking to 
retailers

Future of Dynamic Ads & Recent Enhancements:
• Understand the vision of Dynamic Ads• Learn the enhancements coming to Dynamic Ads and WCA• Determine action plan for your strategic clients to pitch 

new features of Dynamic Ads and get them to start using 
Dynamic Ads together with recent enhancements

Retargeting Deep Dive:
• Better understand the retargeting ecosystem• Learn how our solution is positioned in the ecosystem• Understand how other retargeting solutions work• Apply learnings to your conversations with clients  about retargeting

e-Commerce Deep Dive:
• Learn why Ecommerce spend in EMEA has grown over the last year and understand placement and bid type performance to drive growth• Learn how to scale up your Ecomm portfolio by partnering and strategizing growth with the right FMP• Learn how to identify the DR potential of a client and change their market positioning to increase investment• Learn from Chris Howard, Head of Digital at Shop Direct group, how Ecomm companies think about growth, how they adapt to market changes and how they cope with challenges

Measurement and Attribution for DR:
• Understand why Clients care about measurement and how they build it
• Know why different types of clients use different measurement solutions
• Explain to client how their current measurement solution can be improved
• Know how to talk to clients about LTV

FB’s Measurement Solutions Deep Dive:• Know exactly how Order ID can help clients understand 
FB ads value

• Run proper LIFT tests to show positive results

DR Conference 
Learning Goals:

Businesses Expanding Globally:

• Start to think about global expansion as a growth pillar

• Understand the main challenges for your clients around 

global expansion

• Help your clients overcome the obstacles and grow 

their business to millions!

Mobile App Ads Deep Dive:

• Recommend the right App Event implementation for 

your clients

• Understand how deep linking works in practice

• Drive automation through dynamic audiences and 

creative

• Leverage Facebook ads reporting to understand ROAS.

• Use Analytics for Apps to improve app experience and 

inform marketing strategy

Lead Acquisition:

• Understand the use cases, benefits and relevant success 

stories to tell your client

• Identify the right CRM integration method, and the 

value of Facebook Marketing Partners

• Understand the best practices to get optimal 

Lead Performance, and new features and betas to 

communicate to your client

Auction Deep Dive:

• Better understand how auction works (and why it doesn’t 

always work the way you expect it to)

• Recommend the right bidding and optimization strategy

• Learn to identify exhaustion, opportunity loss, saturation 

and fatigue

Successful Retail Strategies:

• Learn how retailers invest in Marketing and why 

omnichannel has to be the new normal  

• Foot traffic as the first step towards offline conversion 

measurement 

• Challenges we might face along the way when pitching for 

marketing budget transformation into digital 

• Toolkit on how to structure your pitches when talking to 

retailers

Future of Dynamic Ads & Recent 

Enhancements:

• Understand the vision of Dynamic Ads

• Learn the enhancements coming to Dynamic Ads and WCA

• Determine action plan for your strategic clients to pitch 

new features of Dynamic Ads and get them to start using 

Dynamic Ads together with recent enhancements

Retargeting Deep Dive:

• Better understand the retargeting ecosystem

• Learn how our solution is positioned in the ecosystem

• Understand how other retargeting solutions work

• Apply learnings to your conversations with clients  

about retargeting

e-Commerce Deep Dive:

• Learn why Ecommerce spend in EMEA has grown over 

the last year and understand placement and bid type 

performance to drive growth

• Learn how to scale up your Ecomm portfolio by 

partnering and strategizing growth with the right FMP

• Learn how to identify the DR potential of a client and 

change their market positioning to increase investment

• Learn from Chris Howard, Head of Digital at Shop 

Direct group, how Ecomm companies think about 

growth, how they adapt to market changes and how 

they cope with challenges

Measurement and Attribution for DR:

• Understand why Clients care about measurement and 

how they build it

• Know why different types of clients use different 

measurement solutions

• Explain to client how their current measurement 

solution can be improved

• Know how to talk to clients about LTV

FB’s Measurement Solutions Deep Dive:

• Know exactly how Order ID can help clients understand 

FB ads value

• Run proper LIFT tests to show positive results
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DR Conference 

Learning Goals:

Businesses Expanding Globally:

• Start to think about global expansion as a growth pillar

• Understand the main challenges for your clients around 

global expansion

• Help your clients overcome the obstacles and grow 

their business to millions!

Mobile App Ads Deep Dive:

• Recommend the right App Event implementation for 

your clients

• Understand how deep linking works in practice

• Drive automation through dynamic audiences and 

creative

• Leverage Facebook ads reporting to understand ROAS.

• Use Analytics for Apps to improve app experience and 

inform marketing strategy

Lead Acquisition:

• Understand the use cases, benefits and relevant success 

stories to tell your client

• Identify the right CRM integration method, and the 

value of Facebook Marketing Partners

• Understand the best practices to get optimal 

Lead Performance, and new features and betas to 

communicate to your client

Auction Deep Dive:

• Better understand how auction works (and why it doesn’t 

always work the way you expect it to)

• Recommend the right bidding and optimization strategy

• Learn to identify exhaustion, opportunity loss, saturation 

and fatigue

Successful Retail Strategies:

• Learn how retailers invest in Marketing and why 

omnichannel has to be the new normal  

• Foot traffic as the first step towards offline conversion 

measurement 

• Challenges we might face along the way when pitching for 

marketing budget transformation into digital 

• Toolkit on how to structure your pitches when talking to 

retailers

Future of Dynamic Ads & Recent 

Enhancements:

• Understand the vision of Dynamic Ads

• Learn the enhancements coming to Dynamic Ads and WCA

• Determine action plan for your strategic clients to pitch 

new features of Dynamic Ads and get them to start using 

Dynamic Ads together with recent enhancements

Retargeting Deep Dive:

• Better understand the retargeting ecosystem

• Learn how our solution is positioned in the ecosystem

• Understand how other retargeting solutions work

• Apply learnings to your conversations with clients  

about retargeting

e-Commerce Deep Dive:

• Learn why Ecommerce spend in EMEA has grown over 

the last year and understand placement and bid type 

performance to drive growth

• Learn how to scale up your Ecomm portfolio by 

partnering and strategizing growth with the right FMP

• Learn how to identify the DR potential of a client and 

change their market positioning to increase investment

• Learn from Chris Howard, Head of Digital at Shop 

Direct group, how Ecomm companies think about 

growth, how they adapt to market changes and how 

they cope with challenges

Measurement and Attribution for DR:

• Understand why Clients care about measurement and 

how they build it

• Know why different types of clients use different 

measurement solutions

• Explain to client how their current measurement 

solution can be improved

• Know how to talk to clients about LTV

FB’s Measurement Solutions Deep Dive:

• Know exactly how Order ID can help clients understand 

FB ads value

• Run proper LIFT tests to show positive results

Internal DR Conference

17th & 18th May 2016

Branding | GrowCon



 Agenda

5.30 pm Proceed and Be Bold
6:00 pm Surprise, surprise! 

All | Hacker Café

8:45 am Arrivals and refreshments
9.30 am Welcome! 

10:00 am The permanent shift in media
10:30 am Break
11:00 am The marketing funnel
11:30 am Innovations in measurement
12:00 pm Lunch

All | Hacker Café

1:00 pm The path to conversion
1:45 pm Break
2:00 pm How to set your campaign for success
3:00 pm Break
3:30 pm Building connections that count
4:00 pm Hacking creative
4:45 pm Pick your session: 

 Lead ads | Live Lounge 

 Instagram: from Inspiration to 
Action | Games Room

 Exploring global opportunities  
with Facebook | Ted & Dougal

1:00 pm Creative spaces
2:00 pm Think wrong - the Facebook culture 
2:30 pm Break
3:00 pm Move fast
3:30 pm Fortune favors the bold
4:00 pm Break
4:15 pm Is this a technology company?
4:45 pm Facebook Marketing Partner panel

Blue Path | Into the West Green Path | Hacker Café

Facebook Boost your Business Europeisk Roadshow 
Är ditt företag där du vill att det ska vara i 2016? ? Oavsett svar vill vi ge alla små- och 
medelstora företagare över hela Sverige och Danmark tips och inspiration. Därför 
samarbetar vi nu med Facebook genom ett event som kommer att inspirera, ge 

energi och hjälpa ditt företag.

 Under denna halvdag kommer du att lära av andra företag som har växt med hjälp 
av digitala lösningar som Facebook. Du kommer höra och lära av hur de har anslutit 
med nya kunder, ökat kännedomen om sitt varumärke, ökat nyförsäljning – och sett 

sitt företag blomstra!

 Oavsett om du precis har börjat eller är redo att ta nästa steg, kom och träffa vårt 
team för denna halvdag och få den uppsving ditt företag behöver.

Registrera dig gratis på på https://www.fbboostyourbusiness.com/stockholm/

 

Travel Deep Dive:
• Understand strategic growth pillars to building a partnership (Relationship, Tech, Measurement, Creative, 

Platform Integration)
• Know the difference between fast-moving vs slow moving clients and the best approach• Leverage FMPs to grow client• Formulate customized client approach• DPA as foundation of growth strategy

Branding for DR Clients:
• Explain why branding is important for DR advertisers • Outline and recommend the right product for the corresponding marketing funnel• Elaborate on branding products and their main use• Outline examples of challenges, and how they can  be solved

Instagram for DR:
• Understand what we’ve learnt about Instagram for Direct Response in the 6 months since launch and how 

this impacts your clients
• Gain insights into how user behaviour differs between Facebook and Instagram and what that means for campaign performance
• Learn when to recommend Instagram as part of a placement optimisation strategy or to structure it as a separate placement for DR objectives

Pixel Workshop:
• Learn the importance of Facebook Pixel signals and implementation
• Ability to understand the basics of Pixel Implementation• Help you lead basic technical conversations around the importance of Facebook Pixel and how it will help improve the results of clients’ campaigns

Join the Conversation  
facebook.com/marketing 
Stay Up to Date  
facebook.com/business 
Create an Ad 
facebook.com/ads/create

More Resources 

Get Support Now
Once you get started with Facebook Advertising you can contact us to get support and find answers for your questions at 

facebook.com/business/resources

For further information on Direct Response,  Check out the link below
https://our.intern.facebook.com/intern/marketingcontent/ gmshubv2/overview/?cosmos_tag_id=190869907922503

Internal DR Conference 27th October 2016

DR Conference  

Learning Goals:

Businesses Expanding Globally:

• Start to think about global expansion as a growth pillar

• Understand the main challenges for your clients around 

global expansion

• Help your clients overcome the obstacles and grow 

their business to millions!

Mobile App Ads Deep Dive:

• Recommend the right App Event implementation for 

your clients

• Understand how deep linking works in practice

• Drive automation through dynamic audiences and 

creative

• Leverage Facebook ads reporting to understand ROAS.

• Use Analytics for Apps to improve app experience and 

inform marketing strategy

Lead Acquisition:

• Understand the use cases, benefits and relevant success 

stories to tell your client

• Identify the right CRM integration method, and the 

value of Facebook Marketing Partners

• Understand the best practices to get optimal 

Lead Performance, and new features and betas to 

communicate to your client

Auction Deep Dive:

• Better understand how auction works (and why it doesn’t 

always work the way you expect it to)

• Recommend the right bidding and optimization strategy

• Learn to identify exhaustion, opportunity loss, saturation 

and fatigue

Successful Retail Strategies:

• Learn how retailers invest in Marketing and why 

omnichannel has to be the new normal  

• Foot traffic as the first step towards offline conversion 

measurement 

• Challenges we might face along the way when pitching for 

marketing budget transformation into digital 

• Toolkit on how to structure your pitches when talking to 

retailers

Future of Dynamic Ads & Recent 

Enhancements:

• Understand the vision of Dynamic Ads

• Learn the enhancements coming to Dynamic Ads and WCA

• Determine action plan for your strategic clients to pitch 

new features of Dynamic Ads and get them to start using 

Dynamic Ads together with recent enhancements

Retargeting Deep Dive:

• Better understand the retargeting ecosystem

• Learn how our solution is positioned in the ecosystem

• Understand how other retargeting solutions work

• Apply learnings to your conversations with clients  

about retargeting

e-Commerce Deep Dive:

• Learn why Ecommerce spend in EMEA has grown over 

the last year and understand placement and bid type 

performance to drive growth

• Learn how to scale up your Ecomm portfolio by 

partnering and strategizing growth with the right FMP

• Learn how to identify the DR potential of a client and 

change their market positioning to increase investment

• Learn from Chris Howard, Head of Digital at Shop 

Direct group, how Ecomm companies think about 

growth, how they adapt to market changes and how 

they cope with challenges

Measurement and Attribution for DR:

• Understand why Clients care about measurement and 

how they build it

• Know why different types of clients use different 

measurement solutions

• Explain to client how their current measurement 

solution can be improved

• Know how to talk to clients about LTV

FB’s Measurement Solutions Deep Dive:

• Know exactly how Order ID can help clients understand 

FB ads value

• Run proper LIFT tests to show positive results

Travel Deep Dive:

• Understand strategic growth pillars to building a 

partnership (Relationship, Tech, Measurement, Creative, 

Platform Integration)

• Know the difference between fast-moving vs slow 

moving clients and the best approach

• Leverage FMPs to grow client

• Formulate customized client approach

• DPA as foundation of growth strategy

Branding for DR Clients:

• Explain why branding is important for DR advertisers 

• Outline and recommend the right product for the 

corresponding marketing funnel

• Elaborate on branding products and their main use

• Outline examples of challenges, and how they can  

be solved

Instagram for DR:

• Understand what we’ve learnt about Instagram for 

Direct Response in the 6 months since launch and how 

this impacts your clients

• Gain insights into how user behaviour differs between 

Facebook and Instagram and what that means for 

campaign performance

• Learn when to recommend Instagram as part of a 

placement optimisation strategy or to structure it as a 

separate placement for DR objectives

Pixel Workshop:

• Learn the importance of Facebook Pixel signals and 

implementation

• Ability to understand the basics of Pixel Implementation

• Help you lead basic technical conversations around 

the importance of Facebook Pixel and how it will help 

improve the results of clients’ campaigns

Join the Conversation  

facebook.com/marketing 

Stay Up to Date  

facebook.com/business 

Create an Ad 

facebook.com/ads/create

More Resources 

Get Support Now

Once you get started with Facebook 

Advertising you can contact us to get support 

and find answers for your questions at 

facebook.com/business/resources

For further information on Direct Response,  

Check out the link below

https://our.intern.facebook.com/intern/marketingcontent/ 

gmshubv2/overview/?cosmos_tag_id=190869907922503

Internal DR Conference

 27th October 2016
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TO OUR EXTENDED 
FACEBOOK FAMILY  OF 

PARTNERSHIPS

Dublin
31.05.2017

Welcome

PARTNER
BOOTCAMP

PARTNER
BOOTCAMP

31st May 2017
PARTNER CENTRE LVL 6

Facebook Dublin will host 180+ attendees from 50 different 
Partnership teams (FMPs & developers) throughout EMEA for 

their first ever Partner Bootcamp event

Partners may reach out to sales teams to talk about their solutions and business 
opportunities whilst on-site in Dublin. It would be great if you could make yourself 

available for these conversations.

If you would like to meet our Partners outside of meetings, please feel free to come 
along to our Partner Happy Hour from 5:15pm to 6:00pm in the Partner Centre.

All attendees will be wearing their company branded t-shirts – please look out for 
them and give them a warm Facebook welcome!

PARTNER
BOOTCAMP

31st May 2017
Facebook Dublin will host 180+ attendees from 50 different 

Partnership teams (FMPs & developers) throughout EMEA for 
their first ever Partner Bootcamp event

Partners may reach out to sales teams to talk about their solutions and business 
opportunities whilst on-site in Dublin. It would be great if you could make yourself 

available for these conversations.

If you would like to meet our Partners outside of meetings, please feel free to come 
along to our Partner Happy Hour from 5:15pm to 6:00pm in the Partner Centre.

All attendees will be wearing their company branded t-shirts – please look out for 
them and give them a warm Facebook welcome!

PARTNER CENTRE LVL 6

Signage | Partner Bootcamp



QUESTION 1

Can you share some  

specific proof points  

around why Search and 

Social are ‘better together’?
Here are some quick 
examples of how 
Kenshoo has helped 
maximise client 
performance:

50% increase in conversion rate 
13K app installs on Instagram 
in one day, breaking record for 
gaming vertical 

140% increase in actions
90% decrease in cost-per-
engagement (CPE)

12X incremental return on ad 
investment

Check out our client success 
page for additional stories of 
how advertisers have seen 
increased performance by 
leveraging Kenshoo.

Kenshoo enables marketers to scale 
Facebook advertising efforts with market 
leading optimisation, comprehensive 
workflow automation, and personalised 
industry expertise that builds brands and 
generates demand.

Kenshoo brings agility to marketers with a complete 
solution for team-based campaign creation, digital asset 
management, policy-driven automation, and predictive 
optimisation of bids and budgets to drive real business 
impact. Kenshoo is the leading solution for eCommerce, 
Travel, Gaming and Financial Services advertisers, including 
direct and agency. 

Another added benefit of working with a partner like 
Kenshoo are our unique suite of services. Our clients greatly 
benefit from their choice of self-service, transitional or 
complete managed services. For transitional and managed 
services, we offer a team of seasoned media buyers with 
Facebook advertising expertise, who help clients properly 
structure and scale their Facebook programs. If clients then 
choose to take back the reigns and assume control of their 
marketing programs, our team provides in-depth training on 
the Kenshoo platform and Facebook in order to ensure a 
smooth and seamless transition. 

NOVEMBER 2016

FREQUENTLY  ASKED QUESTIONS

Kenshoo for 
Facebook

Results
Typically, we feature 3-4 metrics to demonstrate the success of your campaign, tied as closely to your original campaign objectives as possible 
(so for a lead generation campaign we’d be looking for stats on number of leads, cost per lead, conversion %, etc). We also like to use stats that 
reflect your campaign ROI or, if you cannot disclose this, the % increase in ROI or overall sales compared to previous campaigns.

Result 1: 

Result 2: 

Result 3: 

Result 4:  
 

Campaign Dates
Please provide a timeline in which the above results were achieved. 
Start and end dates are ideal, but an estimated timeframe works too:

Client quote
Please provide 1-2 quotes from the business and/or the agency/FMP on this Facebook campaign, or on the overall experience of using Facebook 
for business. We’d like to hear how it has made your life easier, helped your business grow and which tools have been especially useful to your 
business. 2-3 sentences are fine, and please provide the name and job title of the featured representative.

Please write any additional information that you would like to include here:

Please also include in your email submission at least THREE attached images for the Success Stories page.
These photos must be high resolution and you must have permission to use them. Image guidelines as follows:
• 1x [Cover Image]

- 1000px (w) by 333px (h) (High Resolution)
- No collages, no CGI, no text overlay
- Preferably editorial in nature and people centric
- Ideally, photos will be of people interacting with or using the product/service

• 2x [Inline Images]
- 464px (w) by 316px (h) (High Resolution)
- No collages, no CGI, no text overlay
- Preferably editorial in nature and people centric
- Ideally, photos will be of people interacting with or using the product/service
- One inline images may also be a screenshot of ad creative from the campaign [Please provide the Ad ID here – text box]
- One inline image may also be the campaign video/slideshow/canvas. [Please WeTransfer the source file for any videos or provide 

the Ad ID for Canvas/Slideshow here:

Ad ID(s)                     

WeTransfer Link      

Facebook POC  

Direct Client or Agency: 

Campaign start date:  

Campaign end date: 

Duration of Campaign 
(days/weeks/months etc): 

Market:  

Vertical:  

Desired Output Tick box options

 Full Published Success Story on Facebook Business

 Instagram Success Story  

 Sales Slide

 SMBstories Post on Marketing Page

Business Type Category You can select more than one

 Local

 National

 Export

 Female Entrepreneur

Channels used Check those that apply

 Facebook

 Instagram

 Audience Network

 Messenger

Business Objective(s)

 Raise Brand Awareness

  Increase in-store sales

 Drive online sales

 Promote Your App

 Generate leads

Products/Tech Used Select all that apply

  360 Content

 App Adverts

 Canvas Ads

  Carousel Ads

 Custom Audiences

  Desktop News Feed

 Dynamic Product Ads

 Facebook Pixel

 IG Stories

 Lead Ads

 Live

 Lookalike Audiences

 Offer Claims

 Placement Optimization

 Reach & Frequency

 Shop Visits

  Vertical Video

 Video Ads

List any other products here:

SECTION 2 To be filled in by Facebook Employee Only

Salesforce Details

Client Account SFID:  

Agency Account SFID: 

Contact(s) to whom the One Click Agreement(s) should be assigned SFID(s):

If no SFID for contacts signing off, please provide full name(s) and email(s):

Client Name: 

Agency (if applicable) 

Facebook Page URL  

Instagram Handle (if applicable)  

Website URL (if applicable) 

Case Study 
Submission Document

About your Business
Tell us a bit about when your business started and what it does (why it was founded and who for, etc.) or provide the URL of a web page that 
describes this. Who is the founder(s) of the business, and what were they doing before they started the business?

Business Objective
Please share some of your business goals specific to this particular Facebook campaign eg. ‘To increase online sales’, ‘To drive customers into 
our new branch’ or ‘To export into X market(s).’

Your Business and Facebook
When you starter to use Facebook for your business, what was your initial experience like (what kinds of tools did you use and generally, what 
kind of results did you get?) For the campaign we’re creating a case study about, what were the main campaign objectives you started out with 
(e.g. get leads, drive sales, build brand awareness)?

About your Facebook campaign
Can you share a brief overview of the strategy you followed to help you meet your objectives with Facebook? Which Facebook products did 
you use in the campaign and how?: How did you approach the creative aspects of your campaign? (which media did you use and how, did you 
try anything new?) How did you use Insights as you planned, ran and optimised the campaign? For the campaign we’re creating a case study 
about, what were the main campaign objectives you started out with (e.g. get leads, drive sales, build brand awareness)?

SECTION 1: To be completed by client

Typesetting



With Facebook and 

Instagram, you can reach 

potential customers down 

the street or on the other 

side of the world.

Take your business mobile 

The world is mobile. 94% of the 1.86 billion people on 

Facebook every month access it on mobile

A Facebook page gives you a ready-made mobile 

strategy for your business. 

It’s easy to get started and join the 65 million other 

businesses around the world that already have a 

Facebook Page. 

Create a page: 

facebook.com/pages/create

Capture attention with video

People spend five times longer looking at video than 

static images on Facebook.

You don’t need a big budget. With a smartphone and 

some free apps, you can create great video content 

and bring it to life with Facebook tools such as Live 

broadcasting and Instagram Stories. 

Get practical creative tips and tricks: 

facebook.com/business/e/mobile_studio

Build your Facebook 

and Instagram skills

Grow your knowledge with Blueprint, Facebook’s 

online training programme.

It offers you free e-learning courses on everything 

from creating a Facebook page and building an 

Instagram presence to running great ad campaigns 

and measuring their success. 

Start training today: 

fb.me/boostyourbusiness_en

With Facebook and Instagram, you can reach potential customers down the street or on the other side of the world.
Take your business mobile The world is mobile. 94% of the 1.86 billion people on 

Facebook every month access it on mobile
A Facebook page gives you a ready-made mobile 

strategy for your business. It’s easy to get started and join the 65 million other 

businesses around the world that already have a 

Facebook Page. 

Create a page: facebook.com/pages/create

Capture attention with videoPeople spend five times longer looking at video than 

static images on Facebook.You don’t need a big budget. With a smartphone and 

some free apps, you can create great video content 

and bring it to life with Facebook tools such as Live 

broadcasting and Instagram Stories. 
Get practical creative tips and tricks: 
facebook.com/business/e/mobile_studio

Build your Facebook and Instagram skills
Grow your knowledge with Blueprint, Facebook’s 

online training programme.It offers you free e-learning courses on everything 

from creating a Facebook page and building an 

Instagram presence to running great ad campaigns 

and measuring their success. 

Start training today: fb.me/boostyourbusiness_en

With Facebook and 

Instagram, you can reach 

potential customers down 

the street or on the other 

side of the world.

Take your business mobile 

The world is mobile. 94% of the 1.86 billion people on 

Facebook every month access it on mobile

A Facebook page gives you a ready-made mobile 

strategy for your business. 

It’s easy to get started and join the 65 million other 

businesses around the world that already have a 

Facebook Page. 

Create a page: 

facebook.com/pages/create

Capture attention with video

People spend five times longer looking at video than 

static images on Facebook.

You don’t need a big budget. With a smartphone and 

some free apps, you can create great video content 

and bring it to life with Facebook tools such as Live 

broadcasting and Instagram Stories. 

Get practical creative tips and tricks: 

facebook.com/business/e/mobile_studio

Build your Facebook 

and Instagram skills

Grow your knowledge with Blueprint, Facebook’s 

online training programme.

It offers you free e-learning courses on everything 

from creating a Facebook page and building an 

Instagram presence to running great ad campaigns 

and measuring their success. 

Start training today: 

fb.me/boostyourbusiness_en

Find out more

Join the conversation on our Facebook page 

facebook.com/marketing

Discover our extensive library of resources and be 

inspired by the stories of businesses like yours 

facebook.com/business

Understand what works for your business 

facebook.com/insights

Reach a bigger audience with Facebook  

facebook.com/ads/create

Grow your

business
Facebook helps small 

businesses go large and 

local businesses go global

The possibilities 

are borderless

1 billion people on Facebook are 

connected to at least one business 

in a foreign country

facebook.com/business/a/going-global

Find out more

Join the conversation on our Facebook page 
facebook.com/marketing

Discover our extensive library of resources and be 

inspired by the stories of businesses like yours 
facebook.com/business

Understand what works for your business 
facebook.com/insights

Reach a bigger audience with Facebook  
facebook.com/ads/create

Grow yourbusiness
Facebook helps small businesses go large and local businesses go global

The possibilities are borderless
1 billion people on Facebook are 
connected to at least one business 
in a foreign country
facebook.com/business/a/going-global

Find out more

Join the conversation on our Facebook page 

facebook.com/marketing

Discover our extensive library of resources and be 

inspired by the stories of businesses like yours 

facebook.com/business

Understand what works for your business 

facebook.com/insights

Reach a bigger audience with Facebook  

facebook.com/ads/create

Grow your

business
Facebook helps small 

businesses go large and 

local businesses go global

The possibilities 

are borderless

1 billion people on Facebook are 

connected to at least one business 

in a foreign country

facebook.com/business/a/going-global

Find out more

Join the conversation on our Facebook page facebook.com/marketing

Discover our extensive library of resources and be inspired by the stories of businesses like yours facebook.com/business

Understand what works for your business facebook.com/insights

Reach a bigger audience with Facebook  facebook.com/ads/create

Grow your
business
Facebook helps small businesses go large and local businesses go global

The possibilities are borderless
1 billion people on Facebook are connected to at least one business in a foreign country
facebook.com/business/a/going-global

With Facebook and 

Instagram, you can reach 

potential customers down 

the street or on the other 

side of the world.

Take your business mobile 

The world is mobile. 94% of the 1.86 billion people on 

Facebook every month access it on mobile

A Facebook page gives you a ready-made mobile 

strategy for your business. 

It’s easy to get started and join the 65 million other 

businesses around the world that already have a 

Facebook Page. 

Create a page: 

facebook.com/pages/create

Capture attention with video

People spend five times longer looking at video than 

static images on Facebook.

You don’t need a big budget. With a smartphone and 

some free apps, you can create great video content 

and bring it to life with Facebook tools such as Live 

broadcasting and Instagram Stories. 

Get practical creative tips and tricks: 

facebook.com/business/e/mobile_studio

Build your Facebook 

and Instagram skills

Grow your knowledge with Blueprint, Facebook’s 

online training programme.

It offers you free e-learning courses on everything 

from creating a Facebook page and building an 

Instagram presence to running great ad campaigns 

and measuring their success. 

Start training today: 

fb.me/boostyourbusiness_en

Find out more

Join the conversation on our Facebook page 

facebook.com/marketing

Discover our extensive library of resources and be 

inspired by the stories of businesses like yours 

facebook.com/business

Understand what works for your business 

facebook.com/insights

Reach a bigger audience with Facebook  

facebook.com/ads/create

Grow your
business
Facebook helps small 

businesses go large and 

local businesses go global

The possibilities 

are borderless

1 billion people on Facebook are 

connected to at least one business 

in a foreign country

facebook.com/business/a/going-global

Leaflet/Brochure Design | SMB



Web Banner / Icons 
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Source: Facebook Internal Data, as of February 2017

Gaming group members are highly visual

Compared to other groups,
gaming groups have
~30% or more video content

CONSOLE

PC

ALL GROUPS

MOBILE

CANVAS
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1.9%

0.3%

Gaming Groups Insights
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GAMES OVERALL

overwatch

grand theft auto

call of duty

world of warcraft

league of legends

dota 2

madden

final fantasy

counter strike

world of tanks

pokemon

minecraft

fifa 17

the sims

8 ball pool

pet rescue

clash royale

rocket league

clash of clans

criminal case

slotomania

farmville

Of all Console and PC groups on Facebook,

Overwatch has the highest 
time spent per user. 

Source: Facebook Internal Data, February 2017
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overwatch

world of
warcraft

call of
duty

farmville
counter
strike

maddenskyrim

candy
crush

criminal
case

dragon
city

8 ball pool

minecraft

clash of clans

league of legends

pokemon

dota 2

clash
royale

Of those in a group,

Gaming is #3 in weekly
time spent per person

As a topic,
gaming groups are
one of the largest
on Facebook
ahead of sports, hobby/leisure,
news/politics, movies-tv, health,
music and fitness. 

Mobile ranks
among the top
gaming groups

League of Legends

Clash Royale (mobile)

Dota 2

Overwatch

Pokemon/Pokemon GO (mobile)

Console and PC 
both skew 

towards video 
and text posts

Pokemon 
is massive 
for groups

PC/Console games 
are much more 
video-centric

The amount of video 
content posted varies 
highly between groups

High-video groups seem to 
have gameplay highlight, 
involved communities, and 
usually appealing graphics

Top 10
games’ groups
dominate the..

Infographic



Web Banner / Animation | Raise Your Game Campaign

The animated version available here.

https://www.facebook.com/business/e/raiseyourgame_insights


When women  do better,  economies  do better.
That’s why Facebook is celebrating women who have built and run businesses, and delivering resources to help those who might one day do so themselves. Because the next successful entrepreneur could be anyone. She could even be you.

Tell us your story
Share your story with us by answering the below questions 
and emailing them to mystory@fb.com to help us to 
continue to inspire women in business across the UK.Tell us…

• Who you are and about your business?• What was the road to success like for you?• What advice would you have for any aspring business women out there?Don’t forget to include your Facebook business page or Instagram handle!

fb.me/shemeansbusinessuk

When  
women  
succeed, 
we all win.

DL Design / Web Banners | SheMeansBusiness



C A L I F O R N I A
San Francisco

2016

Tuesday 26th July
8:30am-9:00am Partner Center Overview/Tour + Breakfast Kate Simpson
9:00am – 10:30am Sarah’s Opening

Check-ins / Leading for the Future
Sarah Personette10:30am – 12:30pm State of the Business
Nicolas Franchet

12:30pm – 1:00pm Lunch
1:00pm – 4:00pm 2017 Audience Needs & Hurdles Philippa Snare
4:00pm – 4:30pm  Break
4:30pm – 6:00pm Prioritize 2017 “Big Bets”

Chris Wardle
6:00pm – 7:00pm Break (pack up belongings)7:00pm – 10:00pm Boat Trip from Sir John Rogerson’s QuayDinner at Aqua Restaurant Amber Harrison

Wednesday 27th July
8:30am– 11:30am 2017 “Big Bet” Planning

Michelle Klein
11:30am – 12:00pm Lunch
12:00pm – 3:00pm Planning for 2017

Jessica Jensen, 
Chris Wardle, 
Carol Ramos

3:00pm – 3:30pm Break
3:30pm– 6:00pm Operations Excellence

Heather Freeland
6:00pm – 6:30pm Closing + Wrap Up

Sarah Personette
6:30pm – 7:00pm Break (pack up belongings)7:00pm – 10:00pm Musical Pub CrawlDinner at Restaurant FortyOne Amber Harrison

Agenda

25th – 27th July 2016

Hi folks!

I am so excited to be with you all in Dublin!  

Each time we gather, it gives us an opportunity to 
learn more from each other, to be curious, and to 

explore and deliver on the power of our own 
potential, our team's potential, and the potential of 

the company as a whole.

I can't wait to get started! 
See you shortly.

 :)sep

Illustration 



Zaregistrujte sa teraz!
Zúčastnite sa s tímom Facebooku v Bratislave dňa vzdelávania a inšpirácie, čo pomôže 

vášmu biznisu rásť.
 V priebehu dňa sa dozviete, ako využívať digitálne riešenia, ako je Facebook, na 

spájanie sa s novými zákazníkmi, zvyšovanie povedomia o značke, stimulovanie nového 
predaja a zabezpečenie prosperity biznisu. Bez ohľadu na to, či ešte len začínate alebo 

sa chystáte na ďalší krok, toto podujatie slúži na rozvinutie vášho biznisu.

#fbboost

Hlavné body programu
    Ako budovať svoju značku v mobilnom svete

    Vysvetlenie spotrebiteľských trendov a vzostupu videa
    Semináre ponúkajúce rady, ako stimulovať predaj online a aj v 

kamennej predajni pomocou Facebooku a Instagramu

Dátum: štvrtok, 24. novembra
Miesto: Slovak Business Agency

 for business

Registrovať tu https://fbboost-bratislava.splashthat.com/

ZPS EAS

ZDRUŽENIE PODNIKATE1OV

SLOVENSKA

ENTREPRENEUR ASSOCIATION

OF SLOVAKIA

ZPS

ZDRUŽENIE PODNIKATE¼OV

SLOVENSKA

v spolupráci s

We would like to invite you to an intimate lunch 
with David Fischer, Facebook’s VP, Business and 

Marketing Partnerships in Global Marketing Solutions 
in our Dubai headquarters on November 22nd.

Agenda highlights:
   Facebook workshop

   Networking and product feedback session
   Meet & Greet with David Fischer

November 22nd  

(Tuesday)
11:30am

  Facebook, 
Business Central Towers,  
Tower A (Media City) 
40th Floor, Office 4001-4004 
PO BOX 50002 Dubai

Please RSVP to francescac@fb.com

We look forward to seeing you there!
The Facebook Team

Please join us for the official launch 
of FORETAGSFORUM on May 29th.

DATE: Monday May 29th
TIME: 08:30am – 16:00pm

LOCATION: STUREBADET, Grev Turegatan 7, 
114 46 Stockholm, Sverige
(Please enter through STURE GALLERIAN)

We would also love to see you for drinks and a light bite to eat 
on Sunday May 28th, 19:00 – 21:00pm in XXXX

عندما تَبرَع النساء، تتحسن الاقتصادات. لذلك يحتفي فيسبوك بإنجازات 
النساء اللواتي أسَسن شركات أو ترأسنَ شركات ومؤسسات بنجاح. ويعمل 
الموقع أيضاً على توفير الموارد اللازمة لمساعدة النساء الراغبات في يوم 

من الأيام تحقيق إنجازاتهنَ الخاصة. 

الساعة 9 ونصف صباحاً
التسجيل 

الساعة 10 ونصف صباحاً
انضموا إلينا في حلقة نقاش تفتتحها نيكولا 
مندلسون، نائب رئيس فيسبوك في أوروبا 
والشرق الأوسط وأفريقيا، ويتبعها حوار 

مع فيسبوك، وشراع، ومؤسسة الإمارات، 
و”أهيد أوف ذا كورف”

الساعة 11 صباحاًً
كلمات سيدات أعمال نجحن في تأسيس 

مؤسساتهنّ الخاصة وتطويرها

الساعة 11 ونصف صباحاً
تواصل وتعارف 

الساعة 12 ظهراً
نهاية الفعالية

فسيدة أعمال المستقبل يمكن أن 
تكون أنتِ.

انضموا إلينا يوم الأربعاء 22 فبراير في فعالية 
تهدف إلى تعزيز الابتكار وتمكين النساء 

وتعريفهن على الأدوات التي يقدمها فيسبوك 
وانستغرام لمساعدتهنَ على تطوير أعمالهنَ.

أجندة اليوم:

الرجاء تأكيد الحضور 

الأربعاء 22 فبراير  التاريخ:
من 9 صباحاً وحتى 12 ظهراً الزمان:

المكان: فندق إنتركونتيننتال مرسى دبي

تفوُق
النساء،

نجاح
لنا كلنا.

E-Invites 



BLN Printed and digital assets | Boost with Facebook

 Weitere Informationen und Anmeldung unter: 
www.handwerksblatt.de/facebook

Handwerkskammer zu Leipzig
Dresdner Straße 11/13
04107 Leipzig
Raum: Konferenzsaal

Kostenfreie 
Digital-Trainings 
für Unternehmen 
und Interessierte 
aus der Region
Kostenfreie Workshops   
Spannende Podiumsdiskussionen
Inspirierende Expertengespräche

 Leipzig
09. Oktober

 Weitere Informationen und Anmeldung unter: 
www.handwerksblatt.de/facebook

Zentrum für Gewerbeförderung Götz
Am Mühlenberg 15
14550 Groß Kreutz (Havel)
Raum: O19

Kostenfreie 
Digitaltrainings für 
Handwerksbetriebe 
aus Westbrandenburg
Kostenfreie Workshops   
Spannende Podiumsdiskussionen
Inspirierende Expertengespräche

Götz
16. Oktober

Building skills 
for a digital 
future in Ireland

In an increasingly digital age, businesses 
that don’t engage effectively with the 
digital world are at risk of being left 
behind. Through programmes like 
our Boost with Facebook initiative, 
we want to address this gap, and 
equip businesses with the digital skills 
they need to help them grow.

We are investing in local economies 
to help build stronger communities  
that will thrive in the digital age.

   Learn more at https://www.facebook.ie/boost

Patrick Temple from Magee 1866

How long does it take 
to solve an issue? 
On average, issues are solved 
in less than 2 business days. 
For more complex issues, it might take 
longer as your Support Member may need 
to reach out to a Specialist for assistance. 

What contact options 
are available to me, 
and at what times? 
Chat is available Monday to Friday, 8 
am to 9 pm; Saturday 10 am to 4pm, 
and answers within 90 seconds. 
Email is available from Monday to Sunday, 
and answers within 8 business hours. 

What information should 
I have prepared to expedite 
my help request?
To quickly identify and resolve your 
issue, please be prepared to provide 
as much information as possible. This 
enables us to resolve your issue faster 
(e.g. screenshots, screen-recordings, 
ad account IDs, ad IDs and links).
Make sure you take note of your Case 
and or Job ID for future reference.

Advertising 
Support

STEP 1: 
Visit 
facebook.com/business/help

Every approved member of the 
Leaders Network has access to 
one-on-one technical support for 
a variety of issues that can crop 
up on Facebook and Instagram

STEP 2:  

Select Chat or 
Email and log your 
case following the 
available prompts

STEP 3: 
A Support Member 
will be assigned 
and can help with 
a variety of issues



Microsite / splash page design | SheMeansBusiness

These are the women who truly embody entrepreneurial spirit 
and redefine what’s possible for women in business.

Register now Register now

South Afr ica Niger ia 
F I N D  Y O U R  C O M M U N I T Y  I N

#SheMeansBusiness brings entrepreneurial women together 
in community, enabling them to share advice and grow 

businesses while helping others grow theirs.

Connect with inspiring women
who are changing the face of business.

Meet women doing business their way

These are the women who truly embody entrepreneurial spirit 
and redefine what’s possible for women in business.

Register now Register now

South Afr ica Niger ia 
F I N D  Y O U R  C O M M U N I T Y  I N

#SheMeansBusiness brings entrepreneurial women together 
in community, enabling them to share advice and grow 

businesses while helping others grow theirs.

Connect with inspiring women
who are changing the face of business.

Meet women doing business their way



Brand refresh | Friday for Good

EMPOWERING IRISH CHARITIES
THROUGH DIGITAL SKILL

Every charity has a unique story and mission
- and a different set of goals to match.

The Facebook family of platforms and apps offer a range of exciting ways
for charities to tell their story, build and foster their community, generate support

and achieve their fundraising ambitions.

That’s why we are offering Friday for Good, a monthly, free-to-attend workshop series that is open to teams from Irish That’s why we are offering Friday for Good, a monthly, free-to-attend workshop series that is open to teams from Irish 
charities. Our experts will be on hand to introduce you to the digital tools available through Facebook, offer creative 

inspiration and consult with you, one-to-one,  about your charity’s specific aims and challenges. 

Come and spend the morning with us, enjoy the opportunity to network with your charity sector peers and take away a set of 
new skills and knowledge - as well as the confidence to try out what you’ve learned.

Friday for Good is a monthly workshop providing 
Irish charities with practical training and support in 

using Facebook’s platforms to meet their objectives.

Join us! Explore available dates and reserve your place for our free-to-attend monthly 
events at Facebook’s Grand Canal Dublin headquarters.

SOCIAL GOOD WITH FACEBOOK 

Case studies, learning and support 

Best practices and How To guides 
______

News about Facebook’s social good initiatives 

Sign up for social good updates from Facebook 

More resources for charities:

Register for a workshop

Register for a workshop

Free Online Learning

Connect with Facebook Marketing

Community Help Forum

Advertiser Help Centre

Advertising Tips

Facebook can help your organisation grow.
Stay up to date, get the latest news and lots more on our Facebook Business Page

Get Started With Pages

Promote Your Page

Page Insights

Messaging on Your Page

Create and Boost Facebook Posts

Get Started with Ads

Choose Your Audience

Buying Ads on Facebook

Manage Your Ads

Measure Your Ads

EMPOWERING IRISH CHARITIES
THROUGH DIGITAL SKILL

Every charity has a unique story and mission
- and a different set of goals to match.

The Facebook family of platforms and apps offer a range of exciting ways
for charities to tell their story, build and foster their community, generate support

and achieve their fundraising ambitions.

That’s why we are offering Friday for Good, a monthly, free-to-attend workshop series that is open to teams from Irish That’s why we are offering Friday for Good, a monthly, free-to-attend workshop series that is open to teams from Irish 
charities. Our experts will be on hand to introduce you to the digital tools available through Facebook, offer creative 

inspiration and consult with you, one-to-one,  about your charity’s specific aims and challenges. 

Come and spend the morning with us, enjoy the opportunity to network with your charity sector peers and take away a set of 
new skills and knowledge - as well as the confidence to try out what you’ve learned.

Friday for Good is a monthly workshop providing 
Irish charities with practical training and support in 

using Facebook’s platforms to meet their objectives.

Join us! Explore available dates and reserve your place for our free-to-attend monthly 
events at Facebook’s Grand Canal Dublin headquarters.

SOCIAL GOOD WITH FACEBOOK 

Case studies, learning and support 

Best practices and How To guides 
______

News about Facebook’s social good initiatives 

Sign up for social good updates from Facebook 

More resources for charities:

Register for a workshop

Register for a workshop

Free Online Learning

Connect with Facebook Marketing

Community Help Forum

Advertiser Help Centre

Advertising Tips

Facebook can help your organisation grow.
Stay up to date, get the latest news and lots more on our Facebook Business Page

Get Started With Pages

Promote Your Page

Page Insights

Messaging on Your Page

Create and Boost Facebook Posts

Get Started with Ads

Choose Your Audience

Buying Ads on Facebook

Manage Your Ads

Measure Your Ads



PowerPoint deck redesign | FBIQ Auto EMEA

9 F B  V I P :  A U T O  ( U K ,  F ,  D )  I N S I G H T S  R E P O R T

61% An automobile is an 
expression of the owner's 
personality and style

The brand of the 
automobile and what it 
stands for really matters in 
my purchase decision 

64%

Auto consumers 
agree with

Source: Auto Consumer Study by Accenture (Facebook-commissioned online study of 3,008 respondents ages 18+, EMEA, 
November 2018) Includes Top 2 box responses: Strongly agree, Agree
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(i.e. Self Confirmation Bias & Purchase)

How influential are the following factors when deciding 
which new automotive brand to buy or lease?

51%

Positive 
news about 
the brand 

43%

Brand 
Mission & Values

32%

Core Brand 
Messaging

The Rise of the
Personal Brand

Source: Auto Consumer Study by Accenture (Facebook-commissioned online study of 3,008 respondents ages 18+, EMEA, November 2018)
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Entice On
Facebook
Platforms

7711%%
of FB/IG users say they’d 
like to see more content 

on FB/IG feed for 
automobiles1:

50%
of auto consumers 1188--3344  yyeeaarrss  oolldd  
say they view brand ads/content on 
FFaacceebbooookk  ppllaattffoorrmmss

Auto consumers who use online channels to view brand ads/content 
say FFaacceebbooookk  ppllaattffoorrmmss  is tthhee  ##11  mmoosstt  iinnfflluueennttiiaall  ssoouurrccee

22%
Reviews

14%
Sales and 

Deals

16%
From Brands 
They Follow

TToopp  33  ttyyppeess
ooff  ccoonntteenntt11::

of auto consumers say they view automotive 
brand ads/content on FFaacceebbooookk  ppllaattffoorrmmss

Source: Auto Consumer Study by Accenture (Facebook-commissioned online study 
of 3,008 respondents ages 18+, EMEA, November 2018)

Note: (1) Among weekly users of Facebook / Instagram

35%
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The Value 
Provided By 
Personalization 
Cannot Be 
Underestimated 

45%
Auto Consumers1

feel that if an auto brand 
provided personalized 

engagements via their preferred 
communication type…they 

would be more likely to buy 
or lease the automobile 

brand

Source: Auto Consumer Study by Accenture (Facebook-commissioned online study 
of 3,008 respondents ages 18+, EMEA, November 2018)Note: (1) Among those who would receive any types of personalized engagement from auto brands 
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The Model Launch
We Should Be Talking About

Vertical Insights Report
Automotive – Country (UK, F, D)

- FB VIP: Auto (EMEA) Insights Report

Brand
A

New You
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Inserting / replacing 
an image

1  Double click the thumbnail image.  
A new tab will open.

3  Flatten image (⌘E) or choose this 
option from the menu located in top 
right corner of the Layers panel

4  Save the image (⌘S / File > Save) and go back to the previous tab.  
Image should update automatically. 

2  File > Place or drag and drop a new image onto the placeholder. 
Scale the image to fill the entire placeholder.  
Scale proportionally - drag a transform handle while holding Option key (⌥).

>
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Anna Ciepiel Anna.Ciepiel@hkstrategies.com tel. +48 603 130 279
Szymon Lubański Szymon.Lubanski@hkstrategies.com tel. +48 605 122 967

Szczegółowe informacje o szkoleniu:

Na szkolenie zapraszają:

W programie:

 Poznaj narzędzia Facebooka, 
które najlepiej odpowiedzą 
na potrzeby twojej firmy 

 Znajdź nowych klientów korzystają 
 z Instagrama 

 Pobudź swoją kreatywność 
marketingową przy użyciu 
narzędzi dostępnych na twoim 
telefonie komórkowym 

Kiedy? 
15 października 2019 roku 
w godz. 9.30-12.00

Gdzie?
Siedziba Tarnowskiej Agencji 
Rozwoju Regionalnego S.A. 
ul. Szujskiego 66, 33-100 Tarnów

Organizator Partnerzy Patronat honorowy

Zaproszenie
na bezpłatne 
szkolenie dla 
Małych i Średnich 
Przedsiębiorstw

Zarejestruj się na szkolenie już dziś
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Welcome!
—Deloitte Retail Trends 2019

Social is the new 
shop window:
the place that 
consumers browse 
to find ideas and 
inspiration.”

“

Every new step 
or delay is
a chance for 
customers to 
abandon their 
journey.
This is friction.”

“

Welcome
new members

Did you know?

Single's Day 
is the new 
Black Friday

Even though global 
e-commerce grew
by 18% last year,
the $3 trillion made in 
online sales is slightly 
above 15% of the total 
retail market.

What does 
your typical 
work week 
look like? 

Feedback Friday

What would 
you like to 
know about 
new members?

I knew it was 
time to hire my 
first employee 
when ______.


