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Wirtschaft, die kleine und mittlere Unternehmen
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Branding | GrowCon
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GrowCon

Internal DR Conference
17th & 18th May 2016
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Internal DR Conference
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Tuesday 17th May:

09:00 - 10:00

Welcome Keynote - Kelly Graziadei

10:00 - 10:55

Successful Strategies for Retail

10:55 - 11:05

Break

11:05 - 12:00

Measurement and Attribution for DR

12:00 - 12:45

Lunch

12:45 - 13:45

Facebook’s Measurement Solutions Deep Dive

13:45 - 14:40

Future is Dynamic Ads & Recent Enhancements

14:40 - 14:50

Break

14:50 - 15:50

Retargeting Deep Dive

15:50 — 16:00

Break

16:00 - 17:15

e-Commerce Deep Dive | Travel Deep Dive

17:15 >

Pub Crawl

Wednesday 18th May:

09:00 - 10:00

Auction Deep Dive

10:00 - 10:55

Lead Acquisition

10:55 - 11:05

Break

11:05 - 12:00

Branding for DR Clients

12:00 - 12:45

Lunch

12:45 - 13:45

Mobile App Ads Deep Dive

13:45 - 14:40

Instagram & DR | Pixel Workshop

14:40 - 14:50

Break

14:50 - 15:50

Businesses Expanding Globally

15:50 — 16:00

Break

16:00 - 17:00

Vertical Breakouts + Drinks




( Agency Day

@ facebook

Branding | Agency Day

Agency Day

@ facebook

( Agency Day

@ facebook

Facebook Boost your Business Europeisk Roadshow

samarbetar v

yfrsdljning - och sett

Agency Day
@ facebook

Agency Day

@ facebook

Agenda

0 Travel D s
All | © Hacker Café ~<¥® Deep Dive

( Agency Day

@ facebook

8:45am  Arrivals and refreshments

9.30am  Welcome!

10:00am  The permanent shift in media
10:30am  Break

mooam  The marketing funnel

m:30am  Innovations in measurement

‘ oo Lach Agency Day

Blue Path | © into the West Green Path | © Hacker Café @ fucebOOk
100 pm | Creative spaces 0o pm | The path to conversion
2:00 pm | Think wrong - the Facebook culture  1:45pm | Break
S u r 2:30 pm | Break 2:00 pm | How to set your campaign for success
so0pm | Move fast 300 pm | Break internal DR Confe rence
A iit:p::‘ :;taukne favors the bold j::::; :li::i zz:er\anmevcetlons that count 27th QOcto ber 201 6
4a5pm | s this a technology company? 4:45pm | Pick your session:
4:45pm | Facebook Marketing Partner panel = Lead ads | @ Live Lounge
= Instagram: from Inspiration to
Action | § Games Room
« Exploring global opportunities
with Facebook | © Ted & Dougal

All | © Hacker

530pm  Proceed and Be Bold
6:00 pm  Surprise, surprise!




Signage | Partner Bootcamp

PARTNER
BOOTCAMP

31° May 2017

Facebook Dublin will host 180+ attendees from 5o different
Partnership teams (FMPs & developers) throughout EMEA for
their first ever Partner Bootcamp event

Partners may reach out to sales teams to talk about their solutions and business
opportunities whilst on-site in Dublin. It would be great if you could make yourself
available for these conversations.

If you would like to meet our Partners outside of meetings, please feel free to come
along to our Partner Happy Hour from 5:15pm to 6:00pm in the Pal Centre.

All attendees will be wearing their company branded t-shirts - please look out for
them and give them a warm Facebook welcome!

n Marketing Partners  Jnstagram Partners

PARTNER
BOOTCAMP

31 May 2017

Facebook Dublin will host 180+ attendees from 50 different
Partnership teams (FMPs & developers) throughout EMEA for
their first ever Partner Bootcamp event
Partners may reach out to sales teams to talk about their solutions and business
opportunities whilst on-site in Dublin. It would be great if you could make yourself
available for these conversations.

If you would like to meet our Partners outside of meetings, please feel free to come
along to our Partner Happy Hour from 5:15pm to 6:00pm in the Partner Centre.

All attendees will be wearing their company branded t-shirts - please look out for
them and give them a warm Facebook welcome!

[ Marketing Partners  nstagnam Partners

PARTNER
BOOTCAMP

Welcome

TO OUR EXTENDED
FACEBOOK FAMILY OF
PARTNERSHIPS

Jnstagrom Partners




Typesetting

FREQUENTLY ASKED QUESTIONS

Kenshoo for
Facebook

Here are some quick
examples of how
Kenshoo has helped
maximise client
performance:

facebook NOVEMBER 2016

nepaw A, socialpoint

50% increase in conversion rate
13K app installs on Instagram
in one day, breaking record for
gaming vertical

LOREAL

PARIS

140% increase in actions.
90% decrease in cost-per-
engagement (CPE)

12X incremental return on ad
investment

Check out our client success
page for additional stories of
how advertisers have seen
increased performance by
leveraging Kenshoo.

facebook
nopeLa

Kenshoo enables marketers to scale
Facebook advertising efforts with market
leading optimisation, comprehensive
workflow automation, and personalised
industry expertise that builds brands and
generates demand.

Kenshoo brings agility to marketers with a complete
solution for team-based campaign creation, digital asset
management, policy-driven automation, and predictive
optimisation of bids and budgets to drive real business
impact. Kenshoo is the leading solution for eCommerce,
Travel, Gaming and Financial Services advertisers, including
direct and agency.

Another added benefit of working with a partner like
Kenshoo are our unique suite of services. Our clients greatly
benefit from their choice of self-service, transitional or
complete managed services. For transitional and managed
services, we offer a team of seasoned media buyers with
Facebook advertising expertise, who help clients properly
structure and scale their Facebook programs. If clients then
choose to take back the reigns and assume control of their
marketing programs, our team provides in-depth training on
the Kenshoo platform and Facebook in order to ensure a
smooth and seamless transition.

SECTION 1: To be completed by client

firate the success of your campaign, tied as closely to your original campaign objectives as possible
looking for stats on number of leads, cost per lead, conversion %, etc). We also like to use stats that
disclose this, the % increase in RO or overallsales compared to previous campaigns.

Agency (if applicable) |:| Website URL (if applicable)

About your Business
Tell us a bit about when your business started and what it does (why it was founded and who for, etc.) or provide the URL of a web page that
describes this. Who s the founder(s) of the business, and what were they doing before they started the business?

Business Objective
Please share some of your business goals specific to this particular Facebook campaign eg. ‘To increase online sales’, To drive customers into
our new branch’ or “To export into X market(s).

Your Business and Facebook

When you starter to use Facebook for your business, what was your initial experience like (what kinds of tools did you use and generally, what
kind of results did you get?) For the campaign we're creating a case study about, what were the main campaign objectives you started out with
(eg getleads, drive sales, build brand awareness)?

About your Facebook campaign
Can you share a brief overview of the strategy you followed to help you meet your objectives with Facebook? Which Facebook products did
you use in the campaign and how?: How did you approach the creative aspects of your campaign? (which media did you use and how, did you
try anything new?) How did you use Insights as you planned, ran and optimised the campaign? For the campaign we'e creating a case study
about, what were the main campaign objectives you started out with (e get leads, drive sales, build brand awareness)?

Duration of Campaign

%k box options

——

Vertic:

Channels used Check

ccess Story on Facebook Business

55 Story

on Marketing Page

egory You can select more ¢

[ Facebook
[ Instagram
[ Audience Network

[ Messenger

Business Objective(s)

neur

apply

[ Raise Brand Awareness
[ Increase in-store sales
[ Drive online sales

[ Promote Your App

[ Generate leads

eed

tAds

ducts here:

[ Lead Ads
[ Live

[ Lookalike Audiences

[ Offer Claims

[ Placement Optimization
[ Reach & Frequency

[ Shop Visits

[ Vertical Video

[ Video Ads

Agency Account SFID: |

Contact(s) to whom the One Click Agreement(s) should be assigned SFID(S):

If no SFID for contacts signing off, please provide full name(s) and email(s);
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Infographic

More than
650 MILLION PEOPLE
play games that are

connected with Facebook
every month

across mobile,
console, and PC.

\\\\\\\\\\\\\\\\\

Source: Internal Da

B

SECONDS

33 MmiLLION

PEOPLE

have connected
their Facebook
accounts to either
PSN or Xbox Live.

Source: Internal Data, March 2016

Gaming Groups

As a topic,

gaming groups are
one of the largest
on Facebook

ahead of sports, hobbyjleisure, i

news/politics, movies-tv, health, 6_”

music and fitness.

““

Of those in a group,
Gaming is #3 in weekly
time spent per person

among the top
gaming groups

League of Legends

Mobie raiks l

Clash Royale (mobile)

Of all Console and PC groups on Facebook,

Overwatch has the highest o

time spent per user. for groups

900k
850k pokemon
800k
750k
700k
650k
600k
550k
Top 10

500k games’ groups
o eague o legends dominate the..

400k

Hours Spent

350k

o
clash of clans

om 1m 2m 3m 4m Sm 6m 7m 8m 9m 10m 11m 12m 13m 14m 15m 16m 17m 18m 19m 20m

Users

Source: Facebook Internal Data, February 2017

facebook

Gaming group members are highly visual

Compared to other groups,
gaming groups have
~30% or more video content
Video Content Share B Video  WReshared Video

croups overar  [NIEEA
cames overaL [ NI

overwatch 6.8% 8.8%

grand theft auto 2.4% 4.4%

league of legends [ 4.4% PC/Console games
S
video-centric
madden _ 4% 2.
final fantasy _
counter strike  JEWCTASRICE

High-video groups seem to

@
g vorldoftanks have gameplay highlight,
S pokemon  [EEZZSIRR involved communities, and
Y usually appealing graphics
£ minecraft JEAEINELED
the sims
8 ballpool [ The amount of video
] content posted varies
pet rescue highly between groups
clash royale R
rocket league [l
clash of clan:
criminalcase [l
slotomania ||
farmille |

By Genre (Note: Hight Overlap for PC/Console, Mobile/Canvas)

CONSOLE

acccroues [NNEGEG -

MOBILE _ 1.9%

canvas [l 03

Content Share by Platform Other 8 Other Reshare W ost W Photo  MVideo
GROUPS GAMES Type/Group Genre
OVERALL OVERALL PLATFORMS
100%

9% of Total Num

Console and PC
both skew
towards video
and text posts

0%
ALLGAMES ALLGAMES  CONSOLE pC MOBILE CANVAS

Source: Facebook Internal Data, as of February 2017



Web Banner / Animation | Raise Your Game Campaign

3 RAISE

YOUR

facebook
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800M+

people play Facebook-connected
games every month across

3 O m | desktop, mobile and console.

people have connected their
Facebook account on PlayStation
Network and Xbox Live.

Facebook’s Console
Gaming Audience is

O%

4070

more likely (over index 1.4x ) to
engage in social activity on Facebook
(comments, posts, video, photos...)
than the general US. population.

On average,
games represent

O
1 5 O + Source Console Gamer Segmentation Study, March 2017

of total time spent
on Facebook.com.

In one month,
a PlayStation 4 console was newly
connected to Facebook every

10seconds

53m+

US. Console Gamers Source: Facebook intemal Data, March 2017
are on Facebook.

Source: Facebook dara Inferred based on acthities on the platform; March 2017,

The animated version available here.


https://www.facebook.com/business/e/raiseyourgame_insights

iness
DL Design / Web Banners | SheMeansBusin

stor When women

do better,

€Conomies
=210 Mmies
*€Om to help ys tq do better,
continue to inspire Women in bysine

That's why Facehant. -
* Whoyou are
® Whatwas th

® What advice

and aboyt your business?
€ road to succe

-
iness
ss like for youe MeansBus '
would you have for an

Don’t fg

£

#SheMeansBusiness




Illustration

Global
PARTNER

Summit
..nll"““ ‘l"lllln. - ||l|||||“l ‘l"lllln..

Sanﬁanm

Hi folks! gup

I am so excited to be with you all in Dublin!

Each time we gather, it gives us an opportunity to
learn more from each other, to be curious, and to
explore and deliver on the power of our own
potential, our team’s potential, and the potential of
the company as a whole.

| can’t wait to get started!
See you shortly.

wew

25th - 27th July 2016
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facebook
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Zaregistrujte sa teraz!

ZU&astnite sa s timom Facebooku v Bratislave drfa vzdelévanic

u biznisu rast

V priebehu dria sa dozviete, ako vyuzivat digjtaine rieenic

spéjanie sa s novymi zakaznikmi, zv

anie povedomia o znat

predaja a

sa chystate na ¢
#fbboost

Hlavné body programu

¢ Ako budovat svoju znatku v mobilnom svete

* Vysvetlenie spotrebi

¢ Semindre ponlkajlice rady, ako s

kamennej predajni pomocou Facebooku a Instagramu

Datum: Stvrtok, 24. novembra
Miesto: Slovak Business Agency

i
=|‘| * r©

FORETAGSFORUM

We would like to invite you to an intimate lunch
with David Fischer, Facebook’s VP, Business and
Marketing Partnerships in Global Marketing Solutions
in our Dubai headquarters on November 22nd.
Agenda highlights:

- Facebook workshop

-+ Networking and product feedback session
+ Meet & Greet with David Fischer

@ Facebook,

Business Central Towers,

November 22nd

(TUESday) Tower A (Media City)
4oth Floor, Office 4001-4004
11:30am PO BOX 50002 Dubai

Please RSVP to francescac@fb.com

We look forward to seeing you there!

The Facebook Team

h trendov a vzostupu videa

timulovat predaj onineaalv

bezpecenie prosperity biznisu. Bez ohladu na to, ¢i e3te len zacinate alebo

alsf krok, toto podujatie sliizi na rozvinutie vasho biznisu

Registrovat tu https://fbboost-bratislava.splashthat.com/

facebook for business

facebook

SVERIGE

oin us for the official launch
ETAGSFORUM on May 29th.

#SheMeansBusiness
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BLN Printed and digital assets | Boost with Facebook

Boost with facebook Ireland

Digital Durchstarten mit facebook

Handwerkskammer
zu Leipzig

Building skills

for a digital
future in Ireland

-5 Digital Durchstarten mit facebook

Handwerkskammer
Potsdam

In an increasingly digital age, businesses
that don’t engage effectively with the
digital world are at risk of being left
behind. Through programmes like

our Boost with Facebook initiative,

we want to address this gap, and

equip businesses with the digital skills
they need to help them grow.

Advertising
Support

We are investing in local economies
to help build stronger communities
that will thrive in the digital age.

Patrick Temple from Magee 1866

)
g /
g PR, i |? { Gatz L7 Learn more at https://www.facebook.ie/boost

Kostenfreie
Digital-Trainings
fiur Unternehmen

und Interessierte 16. Oktober Every approved member of the
aus der Region Kostenfreie Leaders Network has access to
, Digitaltrainings fiir one-on-one technical support for
Kostenfreie Workshops i a variety of issues that can cro Moilereigossiiitahe
Spannende Podiumsdiskussionen Handwerksbetriebe 4 P to solve an issue?
Inspirierende Expertengespriche aus Westbrandenbu rg up on Facebook and Instagram On average, issues are solved
in less than 2 business days.
Kostenfreie Workshops |F:nrg':f g ;:.'::pslz:::::e:i;::'egrh;;;k:eed
L Handwerkskammer zu Leipzig spannende Podiumsdiskussionen to reach out to a Specialist for assistance.
: @ " Dresdner StraRe 11/13 Inspirierende Expertengespréache STEP 1: h .
L Visit What contact options
04107 Leipzig . o are available to me
Raum: Konferenzsaal facebook.com/business/help and at what times?,
P Zentrum fiir Gewerbeférderung Gotz Chat is available Monday to Friday, 8
2 w:vi:ere In.formlatli?nenJu?: Aane!dung unte - @ - Am Miihlenberg 15 R am to 9 pm; Sa.tur?day 10 am to 4pm,
/ 14550 Grof Kreutz (Havel) @ : and.a.nswefrs within 90 seconds.
. Select Chat or Email is avallab.le from M?nday to Sunday,
Raum: O19 @ and answers within 8 business hours.

Email and log your
case following the
——- fatt.de/facebook available prompts

|7 Weitere Informationen und Anmeldung unter:

e What information should
I have prepared to expedite
my help request?
STEP 3: To quickly identify and resolve your

A Support Member issue, please be prepared to provide
PP as much information as possible. This

will be assigned enables us to resolve your issue faster

and can he|p with (e.g. screenshots, screen-recordings,
. . ad account IDs, ad IDs and links).

a variety of issues

Make sure you take note of your Case
and or Job ID for future reference.

(£ 1~}



Microsite / splash page design
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ring women
who are changin face of business

Connect with inspiring women
who are changin 1 face of business.

SheMeansBusiness

Q0O

#SheMeans 3
in community, en g them to share advice a
businesses while helping others grow theirs

o A

Want to learn new digital skills to help
grow your business?
We're working with a leading training partner in South Africa,

to provide free in-person training sessions that will help you
take your business online and maximize your potential

JOIN US IN A CITY NEAR YOU

Flease fill in the form below, and our #SheMeansBusiness partner Sivafunda,
These are the viornen who truly embody entreprenearial spirit will contact you with details of training events in a city near you.

and redefine what's possible for wornen in business

FIND YOUR COMMUNITY IN

RSVP

Country -




Brand refresh | Friday for Good

facebook business

EMPOWERING IRISH CHARITIES
THROUGH DIGITAL SKILL

facebook business

Q?O

EMPOWERING IRISH CHARITIES
THROUGH DIGITAL SKILL

facebook
00000

Friday for Good is a monthly workshop providing
charities with practical training and support in
using Facebook’s platforms to meet their objectives.

Jain us! Explare available dates and reserve yaur place far our free-to-attend manthly
events at Facebook's Grand Canal Dublin headquarters

e

Y

Every charity has a unique story and mission
- and a different set of goals to match.

range of
community, ge ppor
mbitians.

Y
and achieve their fundraising

[ Regstertoravarianos

Maore resources for charities:

Q

SOCIAL €00D WITH FACEROOK
Case studies, learming and support

Rest practices and How To guides.

News sbout Facebook's social good intistives.

Sign up for soclal good updates from Facsbook

Facebook can help your organisation grow.

Sty L e dite e the lesr Feas sn lofs more oF eur Facebook Business Page

et Started With Pages
Promte Your Page Chaose Your Audience Connect with Facebook Marketing
Page Insights . i
Meseaging on Your Page Nanage Your Ads Advertiser Help Centre

Create and Boost Facebook Posts Measure Your Ads. Advertising Tips.

Empowering
Irish charities
through
digital skill

Empowering
Irish charities
through
digital skill

Empowering
Irish charities
through
digital skill

Empowering
Irish charities

through
digital skill
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PowerPoint deck redesign | FBIQ Auto EMEA

A
Brand

New You

The Model Launch
We Should Be Talking About

Vertical Insights Report
Automotive - Country (UK, F, D)

facebook IQ

1FB VIP: AUTO (UK, F, D) INSIGHTS REPORT

The Rise of the
Personal Brand

(ie. Self Confirmation Bias & Purchase)

How influential are the following factors when deciding
which new automotive brand to buy or lease?

Pos't'ge Brand Core Brand
news about Mission & Values Messaging
the brand
Sorce Ao o [
SFB VIP: AUTO (UK, F, D) INSIGHTS REPORT

Auto consumers
agree with

o An automobile is an
o expression of the owner’s

personality and style

o The brand of the
o automobile and what it
stands for really matters in
my purchase decision

November 018) e Top 2 b rsporse. Songy e 51

facebook IQ

facebook IQ

ZFB VIP: AUTO (UK, F, D) INSIGHTS REPORT

Entice On
Facebook
Platforms

35%

of auto consumers say they view automotive
brand ads/content on Facebook platforms

of auto consumers 18-34 years old
say they view brand adsfcontent on
Facebook platforms

Auto consumers who use online channels to view brand ads/content
say Facebook platforms is the #1 most influential source

facebook 10

7 1 % Top 3 types

of content:
of FB/IG users say they'd
like to see more content
on FB/IG feed for
22%

automobiles’:
Reviews

16%
From Brands

14% They Follow

Sales and
Deals

45%

Auto Consumers'
feel that if an auto brand
provided personalized

engagements via their preferred

communication type..they
would be more likely to buy

or lease the automobile
brand




Photoshop Templates | Boost with Facebook

Advertising and
industry trends

40%

of food shoppers use digital
(on mobile) grocery lists
in-store

Advertising and
industry trends Advertising

Advertising and 0 and industry
industry trends 40 /O trends

of food shoppers use digital O
(on mobile) grocery lists O

in-store

of food shoppers use digital
(on mobile) grocery lists
in-store
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Line 1
Line 2

Body text line 1
Body text line 2

Role Body text line 3

Inserting / replacing
an image

@ Double click the thumbnail image. @) File -> Place or drag and drop a new image onto the placeholder.
A new tab will open. Scale the image to fill the entire placeholder.
Scale proportionally - drag a transform handle while holding Option key (~:).

FEELE ]

© Flatten image (3E) or choose this @ save the image (385 File -> Save) and go back to the previous tab.
option from the menu located in top Image should update automatically.
right corner of the Layers panel

[ad] 4
N
Firstname Firstname
Lastname Lastname
Role Rote

URL goes here




Digital assets | Boost with Facebook Poland

Boost with facebook =3 o
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15 Pazdziernika 2019

Zaproszenie
na bezptatne
szkolenie dla
Mql'ych i grednich BOOSIt with facebook
Przedsiebiorstw HEOK

15 Pazdziernika 2019

W programie:

© Poznaj narzedzia Facebooka,
ktére najlepiej odpowiedza
na potrzeby twojej firmy

© znajdz nowych klientéw korzystaja
z Instagrama

© Pobudz swoja kreatywnoéé
marketingowa przy uzyciu
narzedzi dostepnych na twoim
telefonie komérkowym

Na szkolenie zapraszaja:

Organizator Partnerzy

fgge@b(gook J By
T

Szczegotowe informacje o szkoleniu:

“‘ . Cyfryzacji
- Powiatowy Urzad Pracy

Kiedy?
15 pazdziernika 2019 roku
w godz. 9.30-12.00

Gdzie?

Siedziba Tarnowskiej Agencji
Rozwoju Regionalnego S.A.

ul. Szujskiego 66, 33-100 Tarnéw

Zarejestruj sie na szkolenie juz dzi$

Patronat honorowy

MINISTERSTWO
Ministerstwo PRZEDSIEBIORCZOSCI
ITECHNOLOGH

Mielec

Anna Ciepiel Anna.Ciepiel@hkstrategies.com tel. +48 603 130 279
Szymon Lubanski Szymon.Lubanski@hkstrategies.com tel. +48 605 122 967

15 Pazdziernika 2019

Boost with facebook
Tarnéw

15 Pazdziernika 2019

Poznaj narzedzia
cyfrowe, ktére
rozwing Twojq firme

Poznaj narzedzia
cyfrowe, ktore
rozwing Twojq firme




Social media images | Boost with Facebook

Did you know?

Single's Day

is the new

Even though global
e-commerce grew

by 18% last year,

the $3 trillion made in
online sales is slightly
above 15% of the total
retail market.

“Social is the new I
shop window: I

Welcome
new members

the place that

Black Friday

consumers browse
to find ideas and

inspiration.”

—Deloitte Retail Trends 2019
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' , , ' | , , ’ Feedback Friday
v “Every new ste
, g ' | L knew It was What does or de):ay is P Wha.t would
) . | your typical a chance for you like to
t!me tohiremy work week customers to know about
, firstemployee | look like? abandon their new members?
' when . [ ) ' . journey. o .

This is friction.”




